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HNHocTpanHblii A3bIK B NPO¢eCcCHOHAIBHOM 1eATeIbHOCTH

Pabouas mporpamMma TUCIIUTIITAHBL

CocraBuTeNb.

JIOTICHT, KaHJ. UCT. HayK, fnoi. M.A. [ opoeesa

YTBEPXIEHO
MIPOTOKOJ 3aceAanust Kapeapsl KyJIbTYpPbl MUPA U A€MOKpPATUH
Ne 6 o1 25.03.2023 .



1. IMosicuuTe IbHAA 3aMUCKA

1.1. Ileap u 3aga4M JMCHUILIAHBI

Heabrwo gucuuminHabl «AHOCTpPAHHBIA $A3bIK B NPOQeCCHOHAJBHON 1eATeIbHOCTH»
SIBJISIETCS

- OBJIQJICHUE CTYJICHTAMH HEOOXOJIUMBIM U JIOCTATOYHBIM YPOBHEM KOMMYHHKATHBHOW U
npo(eCCHOHAILHOM ~ KOMIIETCHIMH JUIS  PEHICHHS  COIMAIbHO-KOMMYHHMKATHBHBIX — 3a7ad B
npoecCHOHANBFHOM M HAyYHOH NeATeIbHOCTH MpU OOIIEHUH C 3apyOeKHBIMH MapTHEpaMU U Ha
npodecCHOHANBHBIX TUIOMIAIKAX (KOH(DEepEeHIUIX U T.11.);

- (hopMHpOBaHHE TIEPEBOAYCCKUX KOMIIETCHIIUH, MPUOOPETeHNE 00y4aeMbIMU COBOKYITHOCTH
TEOPETUYECCKNX 3HAHWW, MPAKTHYECKUX YMEHUH ¥ HAaBBIKOB I OCYIIECTBICHUS aJCKBATHOTO
JIBYSI3BITHOTO TICPEBO/IA;

- (opmupoBaHHUE y CTYJICHTOB HEOOXOMMON KOMMYHHUKATHBHOMN SI3LIKOBOW KOMITETCHITHH, a
TaKk)K€ BBICOKOTO ypPOBHS COIMAIBLHOM H  NMPO()ECCHOHAIBHON  KyJbTYypbl JUIS  BEACHHS
po(heCCHOHAILHOM MEePEIUCKHU M MO IePIKaHUs TPO(HECCHOHAILHOTO B3aUMO/ICHCTBHS;

- (popmupoOBaHUEe y CTYAECHTOB CIIOCOOHOCTH U TOTOBHOCTU K MEXKKYJIbTYPHOM KOMMYHUKAIUH,
HEOOXOIUMOW M JOCTAaTOYHOM JJIsi HUCHOJIb30BAaHUS HHOCTPAHHOIO f3bIKa B MPO(ecCHOHAIbHO-
KOMMYHHMKaTUBHOW,  HAy4YHO-UCCIIEOBATEIbCKOM,  SKCIEPTHO-aHAJIUTUYECKOW,  peJaKLIHMOHHO-
U3JIaTENIbCKON U KYJIbTYPHO-IIPOCBETUTEILCKOM 1€ATEIbHOCTH.

3amayy QUCIIUIIINHEL:

e yMeTb MHTEPHPETUPOBATh NPO(ECCHOHANbHBIE TEKCThl HAa HWHOCTPAHHOM S3bIKE,
HeoOXoauMBbIe 1JIst POPMUPOBAHUS CYKACHUH 110 COOTBETCTBYIOIIUM MPO(PECCUOHATEHBIM,
COIIMANTLHBIM, HAYYHBIM U 3TUYECKUM Tpo0IieMam;

e OBJaAeTh NPOGECCHOHATHLHBIMA HAaBBIKAMH aHAIHW3a TEKCTOB MPO(ECCHOHANIBHOTO H
COIMATILHO 3HAYUMOTO COCPKAHUS;

e OBJaJeTh NPO(ECCHOHATHLHBIMA HaBBIKAMHU TMHCBMEHHOTO M YCTHOI'O TEPeBOJa TEKCTOB
npodeccroHaNbHOM HAIPaBICHHOCTH.

1.2. IlepeyeHb IIAHUPYEMBIX Ppe3yJbTaTOB OOY4YeHHMS] IO JUCUUILIMHE, COOTHECEHHBIX C
HHAMKATOPAMH AOCTUKEHUSI KOMIIeTeH N

Koabt Conep:xkanue Ilepeyenb miIaHMpyemMbIX pe3yjibTATOB
KOMIIETEeHI[MH KOMIIeTeHIIH I 00yuyeHus M0 JTUCHUILINHE

VK-4. Ciocoben YK-4.1. OcymiecTBisier 3Hamb: COBpEMEHHBIE TEHJICHIIMN HCIOJIb30BAHUS
MIPUMEHSATD aKaJIeMUYECKOC U u pa3BUTHS JIMHTBUCTUYECKHUX CpeNCTB
COBpPEMEHHBIC npodeCCHOHATBHOE KOMMYHUKAITUH TUIS 3¢ dexTUBHOTO
KOMMYHUKATUBHBIE | B3aMMOJICHCTBHE, B OCYILIECTBIICHUS npogecCuoHaIbHOU
TEXHOJIOTHH, B TOM | TOM YHCJIE Ha NEATeTLHOCTH; JUIS  TIOCTPOCHHS  TPaMOTHOM
YlCclIe Ha WHOCTPAHHOM SI3BIKE BHYTpH- u BHEIITHEKOPIIOPATUBHOM
WHOCTPaHHOM(BIX ) KOMMYHHKAITUH; METOIBI HCIIOIL30BaHUs
s3pIKe(ax), 1S JUHTBUCTUYECKUX CPEICTB JUISI CO3JAHUS U
aKaJeMHYECKOI0 U MIPOJBUKCHHUS MEINanpoIyKTa; OCHOBHEIE
PO eCCUOHATIBHOTO SI3BIKOBBIE HOPMBI M CTHJIMCTUYECKHE O0OPOTHI Ha
B3aMMOJICHCTBU PYCCKOM M MHOCTPAHHOM SI3bIKaX M Kak HX
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MPUMEHSTH IPU BBITOJIHEHNUH 33JaHUN TI0 TaHHOMY
BUJY NTPaKTUKH.

Ymems: wucnionb3oBaTh  SI3BIKOBBIE  CPE/ICTBA
PYCCKOTI'0 M MHOCTPAHHOTO A3BIKOB JJIS1 IOCTPOCHMS
NeoBOM  MPOo(ecCHOHATBHOM —~ KOMMYHHKAIHH
BHYTPH ¥ BHE KOPIIOPALMK; TOCTPOUTH I'PAMOTHYIO
CTpaTeruio BEJCHHUS IIEPEroBOPOB BO BpeMs
CO3JAHMS U  NPOABMKECHMS  MEIUANPOAYKTA;
IPUMEHSATH SA3BIKOBBIE CpEACTBA pPYCCKOrOo U
MHOCTPAaHHOTO  SI3BIKOB B BepOalbHOM U
HeBepOaJbHOM BapuaHTax JJsl  OpraHu3aluu
JOKYMEHTallMOHHOTO ¥ HHOI'O COIPOBOXKACHHUS

IIPOLIECCOB CO3/1aHUS u TIPOIBUKCHHS
MEUAIPOIyKTOB npu OCYLLIECTBJICHUU
MpoeCCUOHAIBHONW  JEATEIPHOCTH B KauyeCTBE
MPAKTUKAHTA.

Bradems: HaBBIKAMHM HCHOJIB30BAHHUS SI3BIKOBBIX
HOPM U CTHUJIMCTHYECKUX OOOpOTOB B paMKax
cOoOCTBEHHOW MPOGeCcCHOHATHHOU JEATEILHOCTH B
KauecTBE MPAKTUKAHTA, HABbIKAMU  BEJCHUSA
JICJIOBOM TEPEIMCKN HAa PYCCKOM W MHOCTPAHHOM
A3BIKAX; CIIOCOOHOCTBIO COCTaBIISATh
T'paMMAaTUYCCKU T'PaMOTHBIC TCKCTBI B IHPOLECCE
CO3MaHMS W TPOABIKECHUS MEIUANPOAYKTa MpHU
OCYIIIECTBIICHUH npodecCHOHATEHON
JIESITEIbHOCTH B KQUeCTBE MPAKTHKAHTA.

VYK-4. Cnocoben
MPUMEHSITh
COBpPEMEHHBIC
KOMMYHHKATHUBHBIC
TEXHOJIOTUH, B TOM
qucie Ha
MHOCTPaHHOM(BIX)
s3bIKe(ax), s
aKaJIeMUYEeCKOTO H
npo¢ecCHOHATLHOTO
B3aUMOJICUCTBHUA

VYK-4.2 Ucnons3yer
COBpPEMEHHBIE
KOMMYHHKATHBHBIC
TEXHOJIOTUH, B TOM YHCJIE
Ha MHOCTPAHHOM $I3bIKE, B
npodeccHoHaNBHOM
NeSITeTbHOCTH, JIJIS
Hpe/ICTaBICHUS
pe3yIbTaToB
aKaJIeMHUYECKOH U
npodecCuoHaIbHON
JeITEIIbHOCTH Ha

My OJIMYHBIX
MEpOTPUSTHSX.

3nams: npodeccuoHaIbHBbIE, KyJbTYpHBIE,
pEerMOHANbHbIE  OCOOEHHOCTH  PYCCKOTO U
MHOCTPAHHBIX  f3BIKOB B  MpPO¢ecCHOHATBHON
putopuke B cdepe peKiIaMbl U CBs3eH ¢
OOIIECTBEHHOCThIO; OCHOBHBIE W BapHaTHUBHBIC
dopmaTbl OCyIIECTBICHUS HEBepOaJbHBIX THUIIOB
KOMMYHUKAIIH B PYCCKOM M MHOCTPAHHBIX SI3bIKaX
B 3aBUCHUMOCTH OT IIeJiei KOMMYHUKaTHBHOTO
B3aUMOJICHCTBHS B XOA€ MPOGECCHOHATHHON
JeSITEIbHOCTH B KaUEeCTBE MPAKTUKAHTA.

Ymemw: uutaTh, TEPEBOANTH W  COCTABIATH
JIOKYMEHTBI Ha PYCCKOM U HMHOCTPAaHHOM S3bIKaX
TSt COIPOBOXKICHUS npodeccruoHaIbHON
JeSITeTbHOCTH B OOJAaCTH peKjaMbl U CBs3eil ¢
0OIIECTBEHHOCTHIO B KAUECTBE MPAKTHKAHTA, B T.U.
C y4YyeToM OCOOEHHOCTEH HOpPM M  TpaBHI
IOPHINYECKOTO  S3bIKA; OCYIIECTBISITH YCTHYIO
nyOJMYHYI0O  MacCoBYyl0  KOMMYHHUKAaIlMIO  Ha
pycCKOM " WHOCTPaHHOM SI3BIKAX c
UCIIOJIb30BaHUEM HeBepOaIbHBIX (OpM OOIIEHUS K
[eNsIM  KOMMYHHUKAaTHBHOTO B3aMMOJCUCTBUS C
pa3NMYHBIMM ~ TUIIAMH  ayJUTOpUA B XOje
BBITTOJTHEHHSI TIPO(ECCHOHANBHON NIESATETFHOCTH B
Ka4yecTBE MPAaKTUKAHTA.

Bnademw: HaBbIKAMU COCTaBJIEHUS JOKYMEHTOB Ha
PYCCKOM M MHOCTPAHHOM $I3bIKaX, B T.4. B paMKax




BCACHUA ILGJ’IOBOﬁ NEPCIIMCKU n BCACHUA
MIEPErOBOPOB, B T.4. C 3a/ICHCTBOBAHUEM MPHEMOB
MpoPECCUOHAIBHOW PUTOPUKKA U HEBEPOATBHBIX
(GopM KOMMYHHKAIIHA, aIalTUPOBAHHBIX K IEIISM
KOMMYHHKAaTHBHOT'O BSaHMOI(efICTBHﬂ JJIA
obecrieueHus IPOPECCUOHATBHOM JCITEIPHOCTH B
chepe pexnambl U CBsI3€d C OOIIECTBEHHOCTHIO B
KaueCTBE MPAKTUKAHTA.

OIIK-7. Cnnocoben
OCYIIECTBIISATh
[eIarOrMYECKY O
JESITEITILHOCTD T10
OCHOBHBIM
npoheccCuoHaTbHBIM
00pa3zoBaTeIbHBIM
nporpaMMam u
JIOTIOJTHUTEIBHBIM
npodheccCuoHaTbHBIM
nporpaMmam

OIIK-7.1 OcymiecTBisgeT
MeAarorn4ecKyro
NESITEIIBHOCTB 10
OCHOBHBIM
00pa3zoBaTebHBIM
nporpaMmam
OakanaBpuaTa u
JOTIOTHUTEIHHBIM
poQeCCUOHATBHBIM
nporpaMmmanm,
OpPUEHTUPOBAHHBIM Ha
MOJTOTOBKY KaJpOB st
1St cpephl
TOCTENPUUMCTBA U

3uamwb. OCHOBBI ITEIArOTMYECKOM AEATEILHOCTH 110
OCHOBHBIM NMPO(EeCCHOHATBHBIM 00pa30BaTeIbHBIM
nporpammam U JIOHOIHHATEIbHBIM
npoecCHOHANBHBIM IPOTPAMMaM.
Ymems: HCITOIB30BaTh
MH(GOPMaIMOHHO-KOMMYHHUKAIIMOHHBIE
TEXHOJIOTHH TIEIarOorMuecKyr0 JESITeIIbHOCTh 10

OCHOBHBIC

OCHOBHBIM 06p330BaTeJ'H>HLIM nporpamMmmam
6aKaJ'IaBpI/IaTa u JOIIOJIHUTCIIbHBIM
HpO(l)eCCI/IOHaJ'ILHBIM nporpamMmmam,
OpPHUECHTHUPOBAHHBLIM HAa IIOATOTOBKY KaAPOB JIJIA JJIA
C(bepbl TOCTCIIPUUMCTBA u O6IJ_ICCTBCHHOF0
INUTaHUA.

Brnaoems: ocHOBBI IeJaroru4ecKor AeITeIbHOCTH

OOLIECTBEHHOI'O MUTaHUS | IO OCHOBHBIM npoeccuoHaTbHBIM
00pa3oBaTebHBIM porpaMmam u
JIOTIOJTHUTEIbHBIM poheccuoHaIbHBIM
IporpamMmam

OIIK-7. Cnocoben
OCYIIECTBIISATh
[eIarOTMYECKY O
JESITeTLHOCTD T10
OCHOBHBIM
npohecCHOHATBEHBIM
00pa3zoBaTeIbHBIM
nporpamMMam M
JOITIOJIHUTCIIbHBIM
npohecCHOHATBEHBIM
nporpaMmam

OIIK-7.3 Ilnanupyer
pe3yabTaThl 00yUeHHUs,
MIPOBOJIUT TEKYIIUHI
KOHTPOJIb 3HAaHUHN U
IIPOMEXKYTOUHY O
aTTECTALUIO 110
JUCHHUTIIIMHAM

3Hamb: TPUHIMIIE TIEAATOTHYECKON ACITETbHOCTH
10 OCHOBHBIM NPO(eCcCHOHANTBHBIM
00pa3oBaTesIbHbIM NporpaMmam u
JIOTIOJTHUTEBHBIM NMPO(hecCHOHATBHBIM
porpaMMam.

Ymems: KPUTUYECKH aHaJTM3UPOBAThH "
MHTEPIPETUPOBATh MPUHIMUIIBI EAArOrM4eCKOu
JeSITEILHOCTH 110 OCHOBHBIM NPO()ECCHOHAIBHBIM

00pa3oBaTesIbHbIM porpaMMam u
JIOTIOJTHUTEITBHBIM npodeccrHoHaIbHBIM
porpaMmam.

Bnademwv:  CIOCOOHOCTBIO K KPUTUYECKOMY
aHaJ M3y  pe3yJbTaToB  OOYYCHHUS, IMPOBOJMT

TCKyH_[I/Iﬁ KOHTPOJIb 3HaHUN U IMPOMEIKYTOUYHYIO
aTTCCTAllUIO 110 AUCHUIIJIMHAM.

1.3. MecTo AucuMIIMHBI B CTPYKTYpe 00pa3oBaTeIbHON NPOrpaMMbl

Hucuunnuna «VHOCTpaHHBIM $3bIK B NPO(ECCHOHATBHOW N1€ATEIbHOCTUY» OTHOCHUTCS K
00s13aTeNIbHOM YacTu 0J0Ka AUCHUIUINH Y4eOHOTO TUIaHa.

2. CTpyKTypa IMCHHUILTUHBI
Oo6mmas TpyA0EMKOCTh TUCHUIUTHHBI cocTaBiseT 3 3.¢., 108 akagemuueckux daca (oB).
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CrpyKTypa IMCOMIIMHBI JIs1 09HOH GopMbl 00y4eHust

Ob0pem auciumIuHBl B (popMe KOHTAKTHOM paboThl OOydarOMMXCsl C MeJarorn4ecKuMu
paOOTHHUKaMU U (WJIH) JTUIIAMH, TPUBIICKAEMBIMH K peain3aui 00pa3oBaTeIbHON MPOTrpaMMbl Ha HHBIX
YCIIOBUSIX, IPU NTPOBEACHUH YUEOHBIX 3aHATHUIL:

Cemectp | Tun yueOHBIX 3aHATHI KonnvectBo
4acoB
1 Jlexuun 10
1 CemuHapbl/1ab0paTopHbie paboThI 20
Bcero: 30

O06beM TUCHUIUIMHBI (MOTYJIs) B POpPME CaMOCTOSTEIHHOW PabOThl 00YYAIOUTUXCS COCTABIISIET

__ 78 axajmeMuueckux 4yaca(oB).

3. Conep:xaHue TMCUUILITAHBI

Ne [ HammenoBaHue pa3mena
JUCIHMILINHBI

Conepxanue

Current promotion trends in the

international hospitality industry.

Destination marketing is part of a broader concept of
territory management - territory marketing. Territorial
marketing is marketing in the interests of the territory,
its internal subjects, as well as external subjects, in
whose attention and actions the territory is interested.
Territorial marketing is carried out with the aim of
creating, maintaining or changing the opinions,
intentions and behavior of residents and non-residents
in the person of individuals and companies regarding a
given territory.

The impact of service quality on
customer satisfaction and repeat
sales.

Target marketing and market segmentation. Stages of
target marketing: market segmentation, identification of
the target market, product positioning in the target
market segment. Signs and criteria of market
segmentation. The main segments of the tourism
services market. Requirements for effective
segmentation. Development of ways to measure the
attractiveness of segments. Definition of the target
market.

Principles of geo-branding in the

international hospitality industry.

Territory marketing strategies and principles of their
combined application. Branding as a systematic
approach to managing marketing strategies. Branding
of territories in the system of branding as a
communicative strategy. Geo-branding as a modern
approach to the promotion of territories in the context
of globalization.

Case method in the international
hospitality industry.

Cultural branding of territories.

The main areas branding areas: tourism, investment
attractiveness, place of origin, place of residence.
Global contexts as factors in the creation and
management of a geobrand. The impact of globalization
on urban development. Global events as a tool for
creating and maintaining a geobrand. Creative
industries as an approach to the development of
depressed areas.
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Problems of the modern sphere of Definition of cultural tourism in the modern world.

the international hospitality Potential for the development of cultural tourism in

industry. Russia. Evaluation of cultural complexes. Factors
affecting cultural tourism.

Maintaining authenticity in the The concept of authenticity traditionally functions

international hospitality industry. mainly in the semantic (cognitive-communicative) field

of cultural tourism and its numerous subspecies, where
tourist motivation is determined by the search for
various forms of mastering the material and non-
material culture of the receptive community.

Management of tourist flows in the | Definition and description of management objectives
international hospitality industry. (for example, increasing tourism income, reducing
The problem of overtourism. environmental damage). Tourist zoning is based on a
similar principle, plus it can define various types of
recreation - from exploring the wilderness alone or in
small groups to excursions in more crowded places.

The experience economy in the The rapid growth of various innovations, as well as a
international hospitality industry. very fast process of enrichment and saturation, has
formed an economy of intellectual consumption, when
the consumer is no less creative than the manufacturer.
The manufacturer, in turn, must create such an offer
that would fully satisfy sophisticated consumers.

Ecotourism and sustainable Formation and essence of the concept of sustainable
development in the international development. The concepts of sustainability and
hospitality industry. sustainable development. The essence and main

provisions of the concept of sustainable development.
Criteria, main parameters and formalization of
sustainable development. Sustainable tourism as a form
of environmental management organization.

Cross-cultural communications in Conceptual space of intercultural communication in
the international hospitality tourism in the context of globalization. Tourist concept
industry. sphere of the space of intercultural communication in
the system of international tourism.

4. Oo0pa3oBaTte/ibHbIE TEXHOJIOTHH

Jl11s mpoBeieHrs y4eOHBIX 3aHSITHIA 110 JUCIUILTHHE UCTIONB3YIOTCS pa3InyHbIe 00pa3oBaTeIbHbIC
TexHojoruu. Jlyig opraHuzanuu y4eOHOro Ipoliecca MOMKET OBITh HCIIOJIIB30BAHO 3JIEKTPOHHOE
oOydeHue U (UI1) TUCTAHIIMOHHBIE 00pa30BaTebHBIE TEXHOIOTHH.

5. OueHka JIaHUPYeMBIX pe3yIbTaTOB 00y4eHH s
a. Cucrema oneHUBaHUA

Dopma KOHTPOJIA Makc. KOJIM4eCcTBO
0aJ1110B
3a oany Bcero
padory
Tekyuuii KOHTPOJIb:
- NPoBepoUHasl paboma no NPohecCUOHAIbHOL 1eKCUKE 5 bannos 30 6annos
- yuacmue 8 OUCKYCCUU HA ceMUunape 5 bannos 10 6annos
- KoumpoavHas paboma (memwt 1-3) 10 6annos 10 6annos

- KOHmpoavbHas paboma (memwl 4-5) 10 bannos 10 b6annos
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[IpomexxyTouHas arTecTauus — sx3amer (1o Ouieram) 40 6asnoB

HToro 3a cemectp

100 Gasu1oB

ITomy4yeHHBI COBOKYIIHBIN PE3yIbTAT KOHBEPTUPYETCS B TPAAULIMOHHYIO LKAy OLICHOK U B
IIKaly OIleHOK EBporieiickoii cucteMsl epenoca u HakoruteHus kpeautos (European Credit Transfer
System; nanee — ECTS) B cOOTBETCTBUM ¢ TaOIHUIICH:

100-6amnbHas TpauonHas mxana IIxamna
[IKaJia ECTS
95 -100 A

8394 OTJINYHO B

68 — 82 XOpOIIIO 3a4TEHO C

56 — 67 D

50 55 yJIOBJICTBOPUTEIHHO E

20 - 49 FX

0_19 HEY/IOBJICTBOPUTEIIBHO HE 3a4YTEHO =

b. KpnTepun BbICTABJICHUA OLICHKH MO JTUCHUIIJIMHE

Bbanael/ | Ouenka nmo

Ixana | aucHUILIMHE
ECTS

Kputepuu ouneHKH pe3ybTaToB 00y4eHMsl MO AUCLMILIHHE

100-83/ | ortomunO/
AB 3a4TEHO

BeicraBnsiercst 00ydaromemMycs, €Cy OH INIyOOKO U IIPOYHO YCBOUI TEOPETUIECKUH
1 TIPaKTUYECKUH MaTepuail, MOXKET MPOAEMOHCTPUPOBATh 3TO HA 3aHATHSX U B XOJ€
MIPOMEXYTOYHOH aTTECTALIUH.

OOyuaronuiics NCUEPIBIBAIOIIE U JIOTHYECKU CTPOMHO U3NaraeT y4eOHbIH
Marepuall, yMeeT yBS3bIBaTh TEOPHIO C MPAKTHKOM, CIIPAaBISIETCS C pEIICHUEM 3a1aq
podecCHOHATBHON HANPABIEHHOCTH BEICOKOTO YPOBHSI CII0KHOCTH, TIPABUIIEHO
00OCHOBBIBAET IPHHSTHIE PELICHUSL.

CB000OHO OpUEHTHPYETCS B yueOHON M po(hecCHOHANIBHOM JIUTeparype.

OmeHka 1Mo AUCIMIUIMHE BBICTABIIIOTCS 00ydaroneMycst ¢ y4ToM pe3yIbTaToB
TEKyIIEH 1 IPOMEKYTOYHOM aTTeCTalNH.

Kommnerennun, 3akpeniénHble 3a TMCIUIUTHHON, chOpMUPOBAHEI HA YPOBHE —
«BBICOKHI».

82-68/ XOpOIIo/
C 3a4TEHO

BricTaBnseTcs o0ydaromeMycs, €CIM OH 3HaeT TEOPETHUCCKHUN U MPAKTHICCKUHA
MaTepHall, TPaMOTHO U T10 CYIIECTBY M3JIaracT €ro Ha 3aHATHAX U B X0/
MIPOMEXYTOYHOH aTTECTALNH, HE 0MyCKasl CYIIECTBEHHBIX HETOUHOCTEH.
OOy4aromruiicss IPaBUIIBHO MIPUMEHSET TEOPETUUECKUE TTOIOKEHUS TIPH PEIICHUN
NpaKTHYECKUX 33/1a4 Npo(ecCHOHANBLHOMN HAPaBICHHOCTH Pa3HOIO YPOBHS
CJIOHOCTH, BJIaJIE€T HEOOXOAUMBIMH JIJISl 3TOTO HABBIKAMH U MTPUEMAMH.
JlocTaTo4HO XOpOLIO OpUEHTHPYETCs B yueOHO! 1 podeccroHaNbHOM
JauTepaType.

O1eHKa 1Mo AUCIMIUIMHE BBICTABIISIFOTCS 00yJaromeMycst ¢ y4éToM pe3yIbTaToB
TEKyIIEH ¥ TIPOMEKYTOYHOM aTTeCTalHH.

Kommnerennun, 3akpeniénHble 3a TMCIUIUTHHON, chOpMUPOBAHEI HA YPOBHE —
KXOPOLIMHY.

67-50/ yIOBIIETBO-
D,E purenbHo/
3a4TEHO

BricraBnsiercst oOyuaromemycs, €Cii OH 3HaeT Ha 0a30BOM YpOBHE TEOPETHUECKHUN
1 TIPaKTUYECKUH MaTepHua, JOIMyCKaeT OT/CIbHbIEC OMIMOKH NP €r0 M3JI0KEHHH Ha
3aHATUAX U B XOJ€ MPOMEKYTOUHOH aTTECTALNH.

OO0y4aromtuiics NCTIBITHIBACT ONPEIeIEHHBIC 3aTPYJHEHUS B IPUMECHEHUH
TEOPETUYECKHX MOJIOKEHUH MTPH PEIICHUH MPaKTHYECKUX 33124
npodeccroHanbHON HANPaBICHHOCTH CTAHAAPTHOTO YPOBHS CJI0XKHOCTH, BIIaJIeeT
HEOOXOMMBIMH JIJIsl 3TOT0 0a30BBIMU HAaBBIKAMH U ITPUEMAMH.

JleMOHCTpHpYeT AOCTaTOUHBIN YPOBEHb 3HAHHS Y4EOHOH IMTEpaTyphl 10
JUCLUIUIMHE.

OneHka 1o AUCIMIUIMHE BBICTABISIIOTCS 00ydaroneMycst ¢ y4ToM pe3yIbTaToB
TeKyIllel ¥ IPOMEKYTOUHON aTTeCTaluu.
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Bamwasl/ | OueHka no Kpurtepnu oueHku pe3yJbTaTOB 00y4eHHs 10 JUCHUILINHE

HOIxana | aucuunIvHe
ECTS

KomnereHiuu, 3akperiiéHHbIC 3a AUCIUILTUHOMN, CHOPMUPOBAHBI HA YPOBHE —
«1OCTaTOYHBIN».

49-0/ HEY/IOBJICT- BricTaBnseTcst o0yuatomiemMycs, €Clii OH He 3HaeT Ha 0a30BOM YPOBHE

F,FX BOPHTEIIBHO / | TEOPETHHECKHH 1 NPAKTHECKHH MaTepuall, I0MyCKaeT rpyOBIe OIIHOKHU TIPH €ro
N3JI0OKCHUU HaA 3aHATHAX U B XOA€ IPOMEKYTOUYHOU aTTECTaAllUU.

OOy4aronIuiics UCTIBITEIBACT CEPhE3HBIC 3aTPyTHCHHS B IPUMCHEHUU
TEOPETUYECKUX MOJIOKEHUN TPU PEIICHNHU PAaKTUUECKUX 3aa4
poheCCHOHATFHON HAMPABICHHOCTH CTAHIAPTHOTO YPOBHS CIOXHOCTH, HE
BIIaJIceT HEOOXOAUMBIMU JIJIS TOTO HaBBIKAMH U MIPUEMaMH.

JemoHCTpHpyeT pparMeHTapHbIC 3HAHUS YUeOHOM JTUTEPaTYPHI 10 TUCIUTLIIHE.
OreHKa M0 JUCIUILUIMHE BBRICTABIIOTCS 00yJaromeMycs ¢ YI6TOM pe3yIbTaToB
TEKyLIEW U IPOMEXKYTOUHOM aTTeCTaluy.

KomnereHnuumn Ha ypoBHE «IOCTaTOYHBIIY, 3aKPEIUIEHHBIE 3a IUCLUUIUINHOM, HE
c(hOpPMHUPOBAHEL.

HC 3a4TCHO

C. OueHouyHble cpeAcTBA (MaTepHabl) VI TEKYLIEro KOHTPOJS YCIHEBAEMOCTH,
NMPOMEKYTOYHOH aTTecTAMU 00y4al0IMXCs 110 JMCIUILIMHE

Topics for students’ presentations in class

1. The influence of hotel chains on the improvement of the activities of hotel enterprises

2. Comparative analysis of the Ritz model and the Kemmons Wilson model

3. The trend of combining hotels into voluntary hotel chains under a single brand.

4. Various options for combining hotels: hotel consortiums, families or associations.

8. Alternative accommaodation structures.

9. Classification of accommodation facilities based on the rating. Classification of hotels adopted in
foreign countries and in Russia.

10. Types of tourist enterprises, their function.

11. Classes of service in the hospitality industry.

Essay topics

1. The emergence and development of the hotel industry.

2. Legislative foundations of the hotel industry.

3.International hotel convention.

4.Code of relations between hotels and tourist enterprises.

5. Types and features of hotel services.

6. Models of the organization of the hotel business.

7. Franchising system.

8.Measures to support the hotel industry abroad.

9. Problems of development of the hotel industry in Russia.

10. Dynamics of the hotel industry in Russia and abroad.

11. Global trends in the development of the hotel industry: the influence of internal and external factors,
horizontal expansion, geographical expansion, product hybridization, specialization, product branding,
franchising.

12. Prospects for the development of the hotel industry; merger of companies, vertical and horizontal
integration, globalization.

13. New technologies in the hotel industry.
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14. Modern means of booking.
15. History of the creation of the WTO

16. The role of the WTO in the hotel service.
17. Consideration of the activities of international and Russian hotel associations.
18 Study of international hotel rules.

19 Analysis of the activities of the largest world and Russian hotel companies.

Assessment Test (an example)
1. A collective accommodation facility is:

1) any facility that regularly or occasionally provides tourists with overnight accommodation in a
room or any other accommodation, the number of rooms that it has does not exceed a certain minimum;

2) an accommodation facility with the number of rooms not lower than the established one,
providing accommodation, including overnight stay, for large groups (groups) of tourists;

3) an accommodation facility owned by a society (collective) of owners, having a number of rooms
not lower than that established by law, managed on a collegiate basis and serving mainly individual
tourists (including overnight stays).

2. What hotel classification system does not exist:

1) keys;

2) letters;

3) numbers.

3. Apart-hotels are:

1) hotels that include separate houses with amenities at a fairly high level, designed for one family
and offered to fairly wealthy tourists;

2) hotels with apartment-type rooms for long stays with affordable prices depending on the length
of stay;

3) hotels with beautifully decorated apartments, designed for very wealthy tourists.
4. Franchising is:

1) a method of entrepreneurship, through which the entrepreneur can unite with an already
operating large chain and provides "a legally protected right to engage in certain entrepreneurial
activities, as well as assistance in organizing these activities, training, implementation and management
for a fee from the franchisee";
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2) a method of entrepreneurial activity that allows the franchisee to be directly involved in the
management of the franchisor's company in order to ensure the implementation of a single coordinated
policy on the accommodation market;
3) a method of entrepreneurial activity that prevents the monopolization of the market of
enterprises and accommodation facilities abroad.
5. The management contract, as a rule, is concluded between:

1) owners of an accommodation establishment and a certified manager specializing in the
management of a hotel enterprise;

2) is concluded between the owner of the enterprise and a company that is engaged in the
professional management of hotels in this market segment;

3) the tour operator and the owners of the accommodation enterprise who have entered into an
agreement with the principal for the long-term lease of hotel resources.

6. The rest ownership system (timeshare) is:

1) temporary use of a club or similar accommodation facility without the right to extend the rental
period;

2) long-term rental of club accommodation facilities with the right to use them for a certain period
of time;

3) a system that allows the tourist to rent a long-term accommodation facility in agreement with
both the management of the accommodation enterprise and the tour operator, and the rental period should
not have breaks (time when the room is not occupied by the tourist) during the entire term of the contract.

7. The largest number of rooms has:

1) North America;

2) North Africa;

3) Europe.

8. How many hotels functioned in Moscow in 1910:

1) there were no hotels in Moscow;

2) 13;

3) 228.

4) 439
9. What electronic booking system is not available:

1) GALILEO;
2) RESERV;

3) Worldspan.



12
10. Menu "a la carte™ involves:
1) free choice by the client of dishes from the menu offered by the restaurant;

2) the principle of changing dishes during the period of the tourist's stay in this accommodation
facility;

3) payment by the tourist for food for the entire period of the tour according to the established
menu.

Final Assessment Questions

1. Normative-legal support of cooperation between tourist and hotel enterprises.

2. Certification of services in hotels.

3. Comprehensive tourist services in hotels (by types of enterprises and content of services)

4. Typology of hotels and other accommodation facilities for tourists.

5. Classification of hotels and other accommodation facilities for tourists.

6. The role of hotel services and other accommodation facilities in the tourist market.

7. Features and quality of services of hotels and other accommodation facilities. Main
characteristics of services.

8. Performance indicators of accommodation enterprises.

9. Assessment of the situation in the sector of tourist accommodation facilities.

10. Analysis of accommodation establishments for the purpose of cooperation.

11. Methods for collecting information about hotels and other accommodation facilities.

12. Types of contracts between tourist and hotel enterprises.

13. Organization of a contractual campaign.

14. Basic and special conditions of the cooperation agreement between tourism and hotel
enterprises.

15. Collection and analysis of information about hotels and other accommodation facilities in
order to search for service providers.

16. Criteria for assessing the quality of service in Russian and foreign hotels.

17. Perception and assessment by the tourist of the quality of hotel service.

18. The hotel industry is the main link in the material and technical base of the tourism industry.

19. International hotel chains and their effectiveness in the development of modern tourism.

20. Classification of hotels. Services provided by hotel enterprises.

21. Characteristic features of the current stage of development of the hotel industry.

22. Types of classes of service.

23. Advertising and its functions. Types of advertising in the hospitality industry.

24. The role of PR in promoting accommodation services.

25. Advertising media.

26. Promotion of sales of accommodation services.

27. Competitive strategies of the leaders of the international tourism business.

28. The role and importance of the housekeeping service in the activities of the hotel.

29. The organizational structure of the housekeeping service and the direction of its
improvement, depending on the type of hotel, the number of rooms, the category of the hotel.

30. Requirements for the main types of hotel rooms and directions for optimizing the structure
of the room fund.
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6. YueOHO-MeTOANYECKOE U HH(POPMAIIMOHHOE o00ecnieYeHne TUCIHIIHHbI

a. CnHucok HCTOYHHMKOB H JIUTEPATYPbI
Jlureparypa oCHOBHast
®umma, JI. M. Professional English : yueOnuk / JI.M. ®@umman. — Mocksa : UHOPA-M, 2022. —
120 ¢. — (Bsicmee oOpazoBanue: bakamaBpuar). - ISBN 978-5-16-014339-2. - Tekct : 2JIeKTPOHHBIN.
- URL: https://znanium.com/catalog/product/1723355
becconoga, E. B. Professional English in Use : yaeOHO-TipakTHYeckoe nocobue: Yuedbnoe mocoodue /
becconosa E.B., Pakosckas E.A., - 2-e u3a., (31.) - MockBa :MUCU-MI'CY, 2017. - 65 c.: ISBN 978-
5-7264-1657-1. - Tekcr : anextponHsiit. - URL: https://znanium.com/catalog/product/972124
Hanuerckas, O. E. English for Cross-Cultural and Professional Communication. Axriuiickuii 361K
JUTSL MEXKKYJIBTYPHOT'O ¥ MPO(ECCUOHATBHOI0 O0LIeHUs [ DNEeKTPOHHBIN pecypc] : yue6. mocodue /
O.E. JlanueBckas, A.B. Manés. — 2-¢ u3sn., crep. — Mocksa : ®JIMHTA : Hayka, 2013. — 192 c. -
ISBN 978-5-9765-1284-9 (®JIMHTA), ISBN 978-5-02-037820-7 (Hayka). - TekcT : 2JIeKTpOHHBIH. -
URL.: https://znanium.com/catalog/product/454058
Kymunos, C.b. The Travel and Tourism Industry: yue6. mocobue st CTyI€HTOB BY30B,
oOyuatomuxcs o cnenuaabHocTsM cepuca 10000 u typusma 10200 / C.b. Kynunos. — M. :
IOHUTU-AAHA, 2017. — 207 ¢. — (Cepus «Special English for universities, colleges»). - ISBN
978-5-238-01220-9. - Tekcr : anexrponssIit. - URL: https://znanium.com/catalog/product/1028623

JOTIOTHUTEIbHAS
Training Intercultural Competence for Business (Case Study Aproach) : yue6. mocobue / O.A. JlaHbKo,

J.B. Enbirun, B.O. Munosa, M.A. Ilonomapes, Ixeiimc [1lu. — Mocksa : UHOPA-M, 2019. — 70 c.
- ISBN 978-5-16-107575-3. - Teker : IIEKTPOHHBIN. - URL:
https://znanium.com/catalog/product/1030725

I'ymoBckas, I'.H. Aurnuiickuii s3p1k npodeccuonansuoro odmenus. LSP: English of professional
communication : yue6Hoe nocobue / I'.H. 'ymoBckas. - Mocksa : @nunTa, 2018. - 320 c. - ISBN 978-
5-9765-2846-8. - Tekcr : anexrponnsiii. - URL: https://znanium.com/catalog/product/1090194
JMEHTOOPUEHTHPOBAHHOCTh: UCCIIEIOBaHMS, CTpaTEerHH, TexHooruu : MoHorpadwus / JI.C. Jlateimosa,
N.B. Jlunicun, O.K. Otinep [u ap.]. — Mocksa : UHOPA-M, 2021. — 241 ¢. — (Hay4nas MbICIb). —
DOI 10.12737/1058297. - ISBN 978-5-16-015796-2. - Tekcr : anextponnsiid. - URL:
https://znanium.com/catalog/product/1284031

Jlexxnun, B. B. JlokanpHbIe cucTeMBI Cephl TypH3Ma: yIpaBIeHUEe 1 MHHOBAIIUH : MOHOTpadus / B.
B. Jlexuun, A. H. Tlonyxuna. - Homxkap-Omna : [ToBODKCKHIT TOCYapCTBEHHbII TEXHOIOTHYECKHil
yHuBepcuteT, 2019. - 182 c. - ISBN 978-5-8158-2106-4. - Tekcr : anexTponnsrii. - URL:
https://znanium.com/catalog/product/1871034

bensiea, 1. B. MHOCTpaHHBI s13BIK B chepe TpodeccnOHaTbHONH KOMMYHHUKALIMU: KOMIUIEKCHbIE
y4eOHble 3a1anus: YueoHoe nocooue / bensesa U.B., Hecrepenko E.1O., Coporuna T.U., - 3-¢ u3s.,
ctep. - Mocksa :@nunra, 2017. - 132 ¢. ISBN 978-5-9765-2616-7. - Tekcr : anekTponnsii. - URL:
https://znanium.com/catalog/product/937882

[anpuyk, JI. M. AHTTIUICKHIA SI3BIK B HAYYHOM Cpejie: MPaKTHKYM YCTHOU peuH : yueOHoe mocobue /
JILM. Tanpuyk. — 2-e uzn. — Mocksa : By3osckuii yueonuk : UHO®PA-M, 2022. — 80 c. - ISBN
978-5-9558-0463-7. - Tekct : anexkrponHbii. - URL: https://znanium.com/catalog/product/1843831

b. Tlepeuenn pecypcoB HH(OPMAIHOHHO-TEJIEKOMMYHUKAIMOHHOM ceTn « AHTEpHET.
HarnonanesHas siekTponHas oudmuoreka (HOB) www.rusneb.ru
ELibrary.ru Hay4nas snexkrponnas 6udimnoreka www.elibrary.ru
Dnexkrponnas oubmuorexa Grebennikon.ru www.grebennikon.ru
Cambridge University Press
ProQuest Dissertation & Theses Global
SAGE Journals
Taylor and Francis
JSTOR


https://znanium.com/catalog/product/1723355
https://znanium.com/catalog/product/972124
https://znanium.com/catalog/product/454058
https://znanium.com/catalog/product/1028623
https://znanium.com/catalog/product/1030725
https://znanium.com/catalog/product/1843831
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C. Hpocbeccuona.nbm)le 0a3bl JAHHbIX U nﬂq)opMauuomm-cnpanoqﬂme CUCTEMbI

Hoctyn k npodeccronambHbiM 0a3am manubix: https://liber.rsuh.ru/ru/bases
NH(bOpMAIMOHHBIC CIIPABOYHBIC CHCTEMBI:

1. Koncynbrant [Tmoc
2. I"apanT
7. MaTepuajabHO-TEXHHYECKOE ofecnevyeHne TUCHHITUHBI

[Ipy mnpoBeneHHMH 3aHIATUNA HCIOJB3YETCS ayauTOpus, OOOpYAOBaHHAs MPOEKTOPOM JUIs
oroOpakeHust npezeHTanui. Kpome Toro, mpu mnpoBeA€HUM JEKUMH M TNPAKTHUECKUX 3aHATUN
HEOOXOJUM KOMIIBIOTEp C YCTAaHOBJIEHHBIM Ha HEM Opay3epoM U MPOrpaMMHBIM 00€cleYeHHEM s
nemoHcTpanuu rnpe3entanuii (Power Point u ap.).

Hnst camocTosTenbHON paboThl cTyneHTy HeoOxoaum aoctyn kK DbC uznarenscTBa «HOpaiT»
(biblio-online.ru), apxuBy nccnenoparensckux xypaaioB JSTOR, MHB/] Scopus u Web of Science.
[IepconanbHbIE KOMITBIOTEPHI, OCHaIEHHBbIE onepaniioHHoN cuctemoir OC MS Windows (XP u Beiie),
nporpaMMHbIM obecrieueHueM MS Office 2003-2010, noctynom B MHTepHeT uepe3 Opaysep Google
Chrome uiu Opera, 0OHOBJIsSIEMO# aHTHBUPYCHO# 3armuTol Symantec Endpoint Protection.

[TonmnTnyeckas kapra Mupa.

[lepeyeHb JIMIIEH3MOHHOTO MPOTrPAMMHOI0 00ECHeUEHHUS:

Microsoft Office —JIunensus Ne 40001532 ot 31.12.2007

Adobe Acrobat — JTuniensus Ne 1118-1003-5566-8837-8180-7067 ot 2010 r.

Abbyy Fine Reader — JIunensus Ne 09667 ot 08.02.2006 AntuBupyc Kaspersky — Jlumenzus Ne
1894141205092525 ot 05.12.2014

Microsoft Windows XP — JIunensus Ne 40001512 ot 22.12.2005

MSDN (Microsoft Developer Network , Microsoft Dreamspark

Microsoft Academic Aliance) — JTuniensust Ne 1203794656 ot 01.01.2016

CrpaBouHo-nipaBoBas cucrema «Koncynbrant [Inroc» - YueOHast Bepcus OecriiaTHas

Kaspersky Endpoint Security

Abbyy Lingvo — LMRC14000000946409109093 ot 22.01.2010

[TpodeccronanbHbIC TOJHOTEKCTOBBIE 0a3bI JAHHBIX:

HarnmonansHast snekrponnas oudaunoreka (HOB) www.rusneb.ru
ELibrary.ru Hay4nast snextponHnas 6ubnmorexa Www.elibrary.ru
DnexTponHas oubnuoreka Grebennikon.ru www.grebennikon.ru
Cambridge University Press

ProQuest Dissertation & Theses Global

SAGE Journals

Taylor and Francis

JSTOR

NN E

WNupopmannmoHHbIe ClIPaBOYHBIEC CUCTEMBI:
3. Koncynprant [lmtoc
4. Tapant

8. Oobecneuenue 00pa30BaTeJLHOr0 Mmpomecca [Jis JHI € OrPaAaHUYEHHBIMH
BO3MOKHOCTSIMM 310POBbSI 1 HHBAJIU/I0B

B xome peanuzanmuu IUCHMUIUIMHBL HCIIOJB3YIOTCS CIEAYIOIIME JOIMOJHUTEIBHBIE METO/bI
00y4eHUs, TEKYIIEro KOHTPOJIA YCIIEBAEMOCTH M TMPOMEXYTOYHOM aTrTecTaluu OOydYarolIuxcs B
3aBHCHUMOCTH OT UX WHAUBHUAYATbHBIX OCOOEHHOCTEH:
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® /Il CJEMBIX M CIA0OBUISIIUX: JIEKIUH O(OPMIISIIOTCA B BHJE AJIEKTPOHHOTO JOKYMEHTa,
JOCTYITHOTO C TIOMOIIBIO KOMITBIOTEPA CO CHEIHMATM3HPOBAHHBIM MPOTPAMMHBIM OOeCTieueHHEM;
MUCHMEHHBIC 3aJIaHUS BBIMOJIHAIOTCS HA KOMIBIOTEPE CO CIECHUAIU3HPOBAHHBIM TMPOTPAMMHBIM
o0ecrieueHHEM WM MOTYT OBITh 3aMEHEHBI YCTHBIM OTBETOM; OOECTICUMBACTCS HMHIUBHIYaTHbHOE
paBHOMepHOE ocBenieHue He MeHee 300 JIFOKC; IS BBIMOJHEHHS 3aJaHUsl TPU HEOOXOAMMOCTH
MPEOCTABIISIETCS YBEIMUMBAIONIEE YCTPOWCTBO; BO3MOXKHO TAaK)K€ HCIOJIB30BAHHUE COOCTBEHHBIX
YBEJIMYMBAIOLIUX YCTPOUCTB; MUCHbMEHHBIE 3aJlaHKsI O()OPMIISIFOTCS YBEIWYCHHBIM IIPU(TOM; 3K3aMEH
¥ 324€T MMPOBOMASTCS B YCTHON ()OPME WIIH BBITTOJIHSIOTCS B MUCBMEHHOM (popMe Ha KOMIIBIOTEpE.

® JUISl TITYXHX U cIIa00CIBIIIANIUX: JIEKIUU 0(OPMIIIIOTCS B BUZE DJIEKTPOHHOTO IOKYMEHTA, JIN0O
NPEOCTABIISACTCS 3BYKOYCWIHMBAIOLIAs armnapaTypa WHAWBUAYAIBHOTO MOJb30BAaHMS, MUCHMEHHBIC
3aJ]aHMs BBITIOJIHAIOTCS HA KOMITBIOTEPE B MHUCHMEHHOH (opMe; dK3aMEeH W 3a4€T MPOBOISATCS B
NUCbMEHHOW (hopMe Ha KOMITbIOTEPE; BO3MOXKHO IpoBeieHHE B (hOpME TECTUPOBAHUSI.

® /Ul ULl C HApYHIICHUSMU OIOPHO-IBUTATEIBHOTO ammapara: JIEKIUU O(QOpMIISIOTCS B BHIE
AJIEKTPOHHOTO JIOKYMEHTA, JIOCTYIIHOTO C IIOMOIIBI0 KOMIIBIOTEpPa CO CICIUATU3UPOBAHHBIM
IpOTPaMMHBIM ~ OOecrieueHHeM; THUChMEHHbIC 3a/IaHUsl  BBIOJNHSIOTCS Ha KOMIBIOTEpE CO
CHEIMATH3UPOBAHHBIM IPOTPAMMHBIM 00ECIIEYEHUEM; IK3aMEH U 3aU€T MPOBOJSATCS B YCTHOH (hopme
WY BBITIOJTHSIOTCS B MMCBMEHHOM (popMe Ha KOMIbIOTEpE.

[Tpu HEOOXOMUMOCTH TPETyCMaTPUBACTCS YBEIUYCHUE BPEMEHH JJIs TIOATOTOBKU OTBETA.

[Iponienypa mpoBeneHHs MPOMEXKYTOYHON arTecTaluu JUiss OOy4aroIMXCsl yCTAHABIUBACTCS C
y4ETOM MX MHIAMBHIYaJbHBIX TICHXO(PU3NUYECKHX 0coOeHHOCTEH. [IpoMexyTouHas aTTecTalyst MOXKeET
MIPOBOAMTHCS B HECKOJIBKO 3TAIOB.

[Ipu mpoBeseHWU TIPOLICAYPHl OLCHUBAHUS PE3YJbTaTOB OOYYCHHS IPEIyCMaTpUBACTCS
MCTIOJIb30BaHHE TEXHUYECKHUX CPE/ICTB, HEOOXOJMMBIX B CBS3U C MHIMBUAYAIbHBIMUA OCOOCHHOCTSIMHU
o0ydJaromuxcs. DTH CPEIICTBA MOTYT OBITh IPEIOCTABICHB YHUBEPCUTETOM, FITH MOTYT UCTIOJIb30BaThCs
COOCTBEHHBIE TEXHHUECKUE CPE/ICTBA.

[TpoBenenue nporeaypsl OIICHUBAHKS PE3YJIbTaTOB OOyUYEHHS JIOMYCKAETCS C UCIIOJIb30BaHHEM
JUCTAHIIMOHHBIX 00pPa30BaTENbHBIX TEXHOIOTHIA.

ObecnieunBaeTcs IOCTYNl K HMH(POPMAIIMOHHBIM W OuOIunorpaduueckuM pecypcam B CETH
WuTepHeT 11 Kak0ro o0ydaronierocs B opMax, aJalTHPOBAHHBIX K OTPAHUYCHUSAM UX 3710POBBS U
BOCTIPHSTHS HHPOPMAIINH:

® Il CJICTIBIX W CIA0OBUISIIUX: B IEYaTHOW (opMe yBEIWYCHHBIM HIpupToM, B (opme
AJIEKTPOHHOTO JOKYMEHTa, B popme ayamodaiina.

® JIJIS TIIyXUX U CI1a0O0CIbIIANINX: B IEYaTHON Gopme, B popMe 3JIEKTPOHHOTO TOKYMEHTA.

® ISl 0OYYAIOIINXCSl C HAPYIICHUSIMU OTIOPHO-/IBUTATEIBHOTO armapara: B Ie4aTHoil gopme, B
(dbopMe AIEeKTPOHHOTO JOKyMEHTa, B hopMe ayauodaiina.

VY4eOHble ayIUTOpUU A BCEX BHUJOB KOHTAKTHOM M CaMOCTOSTENbHON paboThl, HayuyHas
OubsmoTeKa v MHBIE TOMEIICHHUS [Tl 00yYEHUS OCHAIIIEHBI CIIEIIHATILHBIM 000PY/JOBaHHEM U YIEOHBIMU
MeCTaMH ¢ TEXHUYECKUMHU CPEJICTBAMU O0yUEHUSI:

® JJIs1 CJIETIBIX U CIa00BUISIINX: YCTPOMCTBOM AJIst CKaHupoBaHus 1 uTeHus ¢ kamepoit SARA CE;
mucreeM bpaiins PAC Mate 20; nmpuratepom Bpaiins EmBraille ViewPlus;

o Uil TIYXUX W CIa0OCHBIIIANINX: AaBTOMAaTH3UPOBAHHBIM pabOYMM MECTOM Ui JIOJEH C
HapYIICHHEM CIyXa U CIa0O0CHbIIIANINX; aKyCTUIECKUI YCUIUTENh U KOJIOHKH,

e Uil OOy4aromMXCs C HapyLIEHUSMHM OINOPHO-JBUTAaTENLHOIO ammapaTa: NepeIBUKHBIMU,
perynupyeMbpiMu dproHoMudeckumu naptamu CHU-1; KOMIBIOTEpHON TEXHUKOH CO CIEeIHAIbHBIM
POTrPaMMHBIM 00€CTICUECHHEM.

9. MeTtoauyeckue MaTepuabl
a. IL1aHbl ceMUHAPCKHUX 3aHATHH

Tema 1. AKTyaJIbHBIC TPEH/IBI IPOJBIKEHUS B Chepe MEKITyHAPOTHOTO Typr3Ma.
Bonpocs! 11t 06cyxaeHus:



16

1. TexHoMmOTHUS CO3JAHUS TYPUCTCKOTO MPOAYKTA.

2. CoBpeMeHHbIE HHHOBAIIMOHHBIE TEXHOJIOTUU B TYPUCTHUECKOM OTpaciu

3. Iomynspu3arws 1 MPOIBUKEHIE MEPCTICKTUBHBIX MIPOSKTOB B 00JIACTH TypU3Ma.

Crucoxk nureparypsl:

@umman, JI. M. Professional English : yuebnuk / JLM. ®@umman. — Mocksa : THOPA-M,
2022. — 120 c. — (Bwicuiee obOpa3oBanue: bakamaspuar). - ISBN 978-5-16-014339-2. - TekcrT :
anexktpoHHbIi. - URL: https://znanium.com/catalog/product/1723355

Becconora, E. B. Professional English in Use : yuebHO-mpakTHueckoe mocobue: YuyebHoe
nocooue / becconora E.B., Pakosckas E.A., - 2-¢ u3n., (31.) - Mockea :MUCHU-MI'CY, 2017. - 65 c.:
ISBN 978-5-7264-1657-1. - Tekct : anextponHsIit. - URL: https://znanium.com/catalog/product/972124

Hanuesckas, O. E. English for Cross-Cultural and Professional Communication. Aurauickuii
SI3BIK JUIS MEXKKYJIBTYPHOTO M TIPO(ECCHOHAIBLHOTO OOIICHHS [DIEKTPOHHBIN pecypc] : yuel. mocoodue
/ O.E. JlanueBckas, A.B. Manés. — 2-e u3., crep. — Mocksa : ®JIMHTA : Hayxka, 2013. — 192 c. - ISBN
978-5-9765-1284-9 (®JIMHTA), ISBN 978-5-02-037820-7 (Hayka). - Tekcr : snektpoHHbiid. - URL:
https://znanium.com/catalog/product/454058

Kymunos, C.b. The Travel and Tourism Industry: y4ue0. mocobue st CTyAEHTOB BY30B,
obOyuaromuxcst o crnenuanbHocTsM cepBuca 10000 u typmsma 10200 / C.b. Kymumo. — M.
IOHUTU-AAHA, 2017. — 207 c. — (Cepus «Special English for universities, colleges»). - ISBN 978-
5-238-01220-9. - Tekct : anexTponnbiit. - URL: https://znanium.com/catalog/product/1028623

JlexxnuH, B. B. JlokanbHble cucTeMbl chepbl Typu3Ma: YIpaBiIeHHE U HHHOBALIUU : MOHOTpadus
/ B. B. JIexuun, A. H. TTonyxusa. - Momkap-Ona : TIoBOKCKHMI TOCY1aPCTBEHHbIH TeXHONOIHYESCKHH
yausepcurer, 2019. - 182 c. - ISBN 978-5-8158-2106-4. - Tekct : snexTtponHsiii. - URL:
https://znanium.com/catalog/product/1871034

Tema 2. BnusiHue KadecTBa CepBHCa Ha YPOBEHb YJOBJICTBOPCHHS KJIMCHTA W IOBTOPHBIC
MIPOJIAXKH.

Bonpocs! mi1st 06cyxaeHus:

1. OxapaxkrtepuszyiTe 3HAUMMOCTh IIOKa3aTejsl KadecTBa CepBHCa s YCIEHIHOCTH
(YHKIIMOHUPOBAHMSI OTEJIEH.

2. BpIgBUTE U ONMIIKTE KOPPENAIMIO KauecTBa CEPBHCA W MOBTOPHBIX MPOJAX B CHCTEME
OTEJICH.

3. Ilpoananu3upyiiTe 3HAYUMOCTH MOBTOPHBIX MPOJAX ISl YCHEIIHOTO (QyHKIIMOHUPOBAHUS
OTeJIsL.

Crucoxk nureparypsl:

@umman, JI. M. Professional English : yuebnuk / JLM. ®@umman. — Mocksa : THOPA-M,
2022. — 120 ¢. — (Bwicmiee oOpazoBanue: bakamaBpmar). - ISBN 978-5-16-014339-2. - Tekcr :
anektpoHHbIi. - URL: https://znanium.com/catalog/product/1723355

becconoa, E. B. Professional English in Use : yueOHO-mpakTHyeckoe mocobue: YueOHOe
nocobue / becconora E.B., Pakosckas E.A., - 2-¢ uzn., (31.) - MockBa :MUCHU-MI'CY, 2017. - 65 c.:
ISBN 978-5-7264-1657-1. - Tekct : anektponubIit. - URL: https://znanium.com/catalog/product/972124

JNanuesckas, O. E. English for Cross-Cultural and Professional Communication. Aurauiickuii
A3BIK JJIS MEXKKYJIBTYPHOTO U MPpodecCHoHaNbHOT0 O0IIeHHs [ DNeKTpOHHbIHN pecypc] : yued. mocodue
/ O.E. lanueBckas, A.B. Manés. — 2-e u3n., crep. — Mocksa : ®JIMHTA : Hayka, 2013. — 192 c. - ISBN
978-5-9765-1284-9 (®JIMHTA), ISBN 978-5-02-037820-7 (Hayxka). - Tekct : anextponnsiid. - URL:
https://znanium.com/catalog/product/454058

Kymunos, C.b. The Travel and Tourism Industry: yde0. mocoOue 1y CTyJEHTOB BY30B,
oOydaromuxcsi o crenuaibHocTssM cepprca 10000 u typusma 10200 / C.b. XKymumoB. — M. :
IOHUTU-AAHA, 2017. — 207 c. — (Cepus «Special English for universities, colleges»). - ISBN 978-
5-238-01220-9. - Tekct : anekTponHbIit. - URL: https://znanium.com/catalog/product/1028623

Jlexxnun, B. B. JlokanbHble cucTeMsbl chepbl Typu3Ma: YIpaBiIeHHE U HHHOBAILIUYU : MOHOTpadus
/ B. B. Jlexxuun, A. H. Tlonyxuna. - Momkap-Ona : TIoBOIKCKHMI TOCY1aPCTBEHHbIH TeXHONOIHUECKHH
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yausepcurer, 2019. - 182 c. - ISBN 978-5-8158-2106-4. - Tekct : snekrtponHbii. - URL:
https://znanium.com/catalog/product/1871034

Tema 3. [IpuHIMITBEI re0OpeHANHTA U OPEHIUPOBAHHS TYPUCTUICCKHUX TECTHHAIUH.

Bonpocsr mist 06cyxaeHus:

1. OcobeHHocTH nepUEHIUN TYPUCTAMU TYPUCTHUECKUX I€CTUHAIIUM.

2. IlpoananusupyiiTe OTIENbHBIE KEWChl, C TOYKH 3PEHUS OCOOEHHOCTEH BOCHPUATHS
TYpPHUCTOB.

3. MexKyabTypHble 0COOEHHOCTH BOCIPUATHS HH(POPMAIIHH.

4. BeisiBUTE 3HAUNMBIE OCOOEHHOCTH TIOBEICHHS TYPUCTOB.

Criucok auTeparypsl:

Oumman, JI. M. Professional English : yueOnuk / JI.M. ®@umman. — Mocksa : UH®OPA-M,
2022. — 120 c. — (Bsicmiee obpazoBanue: bakanaspuat). - ISBN 978-5-16-014339-2. - Tekcr :
anexktpoHHbii. - URL: https://znanium.com/catalog/product/1723355

Becconora, E. B. Professional English in Use : yuebHO-mpakTHueckoe mocobue: YuyebHoe
nocooue / becconora E.B., Pakosckas E.A., - 2-¢ u3n., (31.) - Mockea :MUCHU-MI'CY, 2017. - 65 c.:
ISBN 978-5-7264-1657-1. - Tekct : anextponHsIit. - URL: https://znanium.com/catalog/product/972124

Hanuesckas, O. E. English for Cross-Cultural and Professional Communication. Aurauickuii
SI3BIK JUISI MEXKKYJIBTYPHOTO M TIPO(ECCHOHAIBLHOTO OOIIEeHHs [DIEKTPOHHBIN pecypc] : yuel. mocodue
/ O.E. JlanueBckas, A.B. Manés. — 2-e u3., crep. — Mocksa : ®JIMHTA : Hayxka, 2013. — 192 c. - ISBN
978-5-9765-1284-9 (®JIMHTA), ISBN 978-5-02-037820-7 (Hayka). - Tekcr : snektponHbiid. - URL:
https://znanium.com/catalog/product/454058

Kymunos, C.b. The Travel and Tourism Industry: y4e6. mocobue st CTyAEHTOB BY30B,
obOyuaromuxcst o crnenuanbHocTsM cepBuca 10000 u typmsma 10200 / C.b. Kymumo. — M.
IOHUTU-AAHA, 2017. — 207 c. — (Cepus «Special English for universities, colleges»). - ISBN 978-
5-238-01220-9. - Tekct : anekrponHsIit. - URL: https://znanium.com/catalog/product/1028623

Jlexxnun, B. B. JlokanbHble cucTeMsbl chepbl Typu3Ma: YIpaBiIeHUe U HHHOBALUYU : MOHOTpadus
/ B. B. Jlexuun, A. H. TTonyxuna. - Momkap-Ona : TIoBOKCKHiT TOCY1aPCTBEHHbIH TeXHONOIHUECK i
yuuBepcutrer, 2019. - 182 c. - ISBN 978-5-8158-2106-4. - Tekct : snekrponHbid. - URL:
https://znanium.com/catalog/product/1871034

Tema 4. [IprMeHeHre MeTo/1a KEHCOB TS aHAITH3a OpeHIMHTa TYPHCTUYECKUX JICCTUHAIH.

Bormpocs! 11t 06cyxaeHus:

1. Crpykrypa OpeHaa cTpaHsbI.

2. AHanM3 HCTOPUYECKOTO H KYJIBTYPHOTO KOHTEKCTA.

3. Beimenute Hanboee 3HauuMbie KOMITOHEHTHI OpeH/1a JeCTUHAIINY.

Crincok nureparypsl:

Oumman, JI. M. Professional English : yuebnuk / J.M. ®@umman. — Mocksa : UTHOPA-M,
2022. — 120 c. — (Bwicmee obpa3oBanue: bakamaspuar). - ISBN 978-5-16-014339-2. - Tekcr :
sanexktpouHbiid. - URL: https://znanium.com/catalog/product/1723355

becconora, E. B. Professional English in Use : y4eOHO-mpakTHyeckoe mocobOue: YueOHOoe
nocobue / becconosa E.B., PakoBckas E.A., - 2-e u3n., (371.) - MockBa :MUCHU-MI'CY, 2017. - 65 c.:
ISBN 978-5-7264-1657-1. - Tekcr : anexrponnsiii. - URL: https://znanium.com/catalog/product/972124

Hanuesckas, O. E. English for Cross-Cultural and Professional Communication. Aurauickmii
SI3BIK JUISI MEXKKYJIBTYPHOT'O M IIPO(ECCHOHAIBLHOTO OOIICHHS [DIEKTPOHHBIN pecypc] : yued. mocodue
/ O.E. lanueBckas, A.B. Manés. — 2-e uzn., crep. — Mocksa : ®JIMHTA : Hayka, 2013. - 192 c. - ISBN
978-5-9765-1284-9 (®JIMHTA), ISBN 978-5-02-037820-7 (Hayxka). - TekcT : snextponssIii. - URL:
https://znanium.com/catalog/product/454058

Kymunos, C.b. The Travel and Tourism Industry: y4e0. mocobue isi CTyACHTOB BY30B,
oOyuatomuxcst o crneuuanbHocTaM cepBuca 10000 u typusma 10200 / C.b. XKXymugoB. — M. :
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IOHUTU-AAHA, 2017. — 207 c. — (Cepus «Special English for universities, colleges»). - ISBN 978-
5-238-01220-9. - Tekcrt : anextponHbIit. - URL: https://znanium.com/catalog/product/1028623

Jlexxnun, B. B. JlokanbHble cucTeMsbl chepbl Typru3Ma: YIIpaBiIeHUE U HHHOBALUU : MOHOTpadus
/ B. B. Jexuun, A. H. TTonyxuna. - Homkap-Ona : TIoBOKCKHi TOCY1apCTBEHHbIH TEXHONOTHUECKHH
yausepcurer, 2019. - 182 c. - ISBN 978-5-8158-2106-4. - Tekct : snekrtponHbii. - URL:
https://znanium.com/catalog/product/1871034

Tema 5. [IpoOaeMbl COBPEMEHHOTO KYJIbTYPHOTO TypU3Ma.

Bonpocer 1uist 06cyxaenHus:

1. KakoBbl HOBbIE TEHAECHIIMH MTPOABIKEHHS B c(hepe MEXTYHAPOAHOTO TypU3Ma.

2. IIpoananu3upyiiTe OCHOBHBIE CJIOKHOCTH IPUMEHEHHS HOBBIX MOIXO/I0B.

3. [pemnoxure cutyaunu Hanbosaee NOAXOAAIINE Ui IPUMEHEHUS TOrO MJIM MHOTO METO/Ia.

Crucox nureparypsbl:

@®umman, JI. M. Professional English : yuebnuk / JLM. ®@umman. — Mocksa : THOPA-M,
2022. — 120 c. — (Bsicmee obOpa3oBanue: bakamaBpuart). - ISBN 978-5-16-014339-2. - TekcT :
anexTpoHHbIi. - URL: https://znanium.com/catalog/product/1723355

becconoBa, E. B. Professional English in Use : ydeOHO-TipakTHYeckoe mocobue: YdeOHoe
nocobue / becconosa E.B., PakoBckas E.A., - 2-e u3n., (3:1.) - MockBa :MUCHU-MI'CYVY, 2017. - 65 c.:
ISBN 978-5-7264-1657-1. - Tekct : anextponusiit. - URL: https://znanium.com/catalog/product/972124

Hanuerckas, O. E. English for Cross-Cultural and Professional Communication. Axrnuiickuii
A3BIK JIJIS MEXKKYJIBTYPHOTO U IpodeccnoHabHOro o01IeHus [ DIeKTpoHHbIN pecypc] : yuel. mocodue
/ O.E. lanueBckas, A.B. Manés. — 2-e uzn., crep. — Mocksa : ®JIMHTA : Hayka, 2013. - 192 c. - ISBN
978-5-9765-1284-9 (®JIMHTA), ISBN 978-5-02-037820-7 (Hayxka). - TekcT : anextponssrii. - URL:
https://znanium.com/catalog/product/454058

Kymunos, C.b. The Travel and Tourism Industry: y4e0. mocoOue s CTyJI€HTOB BY30B,
oOyuatomuxcst o crneuuanbHocTaMm cepBuca 10000 u typusma 10200 / C.b. XymugoB. — M.
IOHUTU-AHA, 2017. — 207 c¢. — (Cepus «Special English for universities, colleges»). - ISBN 978-
5-238-01220-9. - Tekcr : anekrponnbiid. - URL: https://znanium.com/catalog/product/1028623

Jlexxnun, B. B. JlokanbHble cucTeMsl cepbl Typu3Ma: YIIpaBiI€HUE U MHHOBALMY : MOHOTpadus
/ B. B. JIexxuun, A. H. ITonyxuna. - Monrkap-Ouma : [TOBO/KCKHIT rocyJapcTBEHHbIH TEXHOIOTHYECKH It
yauBepcurer, 2019. - 182 c. - ISBN 978-5-8158-2106-4. - Tekct : snexTtponnsii. - URL:
https://znanium.com/catalog/product/1871034

Tema 6. CoxpaHeHHe ayTEHTUYHOCTH B TypU3ME.

Bormpocs! 11t 06cyxaeHus:

1. KoHnent ayTeHTHYHOCTb

2. Poinb Typu3Ma Kak akTopa COXpaHEHUsS HACIICTUS

3. «CormanbHasi KOHCTPYKITHS PEaTbHOCTH

Crincok nureparypsl:

Oumman, JI. M. Professional English : yueOnuk / JIL.M. ®umman. — Mocksa : UTHOPA-M,
2022. — 120 c. — (Bwicmee obpa3oBanue: bakamaspuar). - ISBN 978-5-16-014339-2. - Tekcr :
sanexktpouHbiid. - URL: https://znanium.com/catalog/product/1723355

becconoa, E. B. Professional English in Use : y4eOHO-mpakTHdeckoe mocobOue: YueOHOe
nocobue / becconosa E.B., PakoBckas E.A., - 2-e u3n., (371.) - MockBa :MUCHU-MI'CY, 2017. - 65 c.:
ISBN 978-5-7264-1657-1. - Tekcr : anexrponnsiii. - URL: https://znanium.com/catalog/product/972124

Hanuesckas, O. E. English for Cross-Cultural and Professional Communication. Aurauickmii
SI3BIK JIJISI ME@XKKYJIBTYPHOTO U MPpo(decCHoHaIbHOr0 00MmeHus [ DIeKTpOHHBIN pecypc] : yuel. mocodue
/ O.E. lanueBckas, A.B. Manés. — 2-e uzn., crep. — Mocksa : ®JIMHTA : Hayka, 2013. - 192 c. - ISBN
978-5-9765-1284-9 (®JIMHTA), ISBN 978-5-02-037820-7 (Hayxka). - TekcT : snextponssIii. - URL:
https://znanium.com/catalog/product/454058

Kymunos, C.b. The Travel and Tourism Industry: y4e0. mocobue isi CTyACHTOB BY30B,
oOyuatomuxcst o crneuuanbHocTaM cepBuca 10000 u typusma 10200 / C.b. XKXymugoB. — M. :



https://znanium.com/catalog/product/1028623
https://znanium.com/catalog/product/1871034
https://znanium.com/catalog/product/1723355
https://znanium.com/catalog/product/972124
https://znanium.com/catalog/product/454058
https://znanium.com/catalog/product/1028623
https://znanium.com/catalog/product/1871034
https://znanium.com/catalog/product/1723355
https://znanium.com/catalog/product/972124
https://znanium.com/catalog/product/454058

19

IOHUTU-AAHA, 2017. — 207 c. — (Cepus «Special English for universities, colleges»). - ISBN 978-
5-238-01220-9. - Tekcrt : anextponHbIit. - URL: https://znanium.com/catalog/product/1028623

Jlexxnun, B. B. JlokanbHble cucTeMsbl chepbl Typu3Ma: YIIpaBiIeHUE U HHHOBALIUU : MOHOTpadus
/ B. B. Jlexxuun, A. H. TTonyxuna. - Momkap-Ona : TIoBOKCKHi TOCYIapCTBEHHbIH TEXHONOTHUECKHH
yausepcurer, 2019. - 182 c. - ISBN 978-5-8158-2106-4. - Tekct : snekrtponHbii. - URL:
https://znanium.com/catalog/product/1871034

Tema 7. YrpaBieHue TypucTUIecKuMH nmotokamu. [Ipobiema upesmepHoro Typusma.

Bonpocer 1uist 06cyxaenHus:

1. BbiGop OCHOB i yIpaBIeHUS! TYPUCTUUECKUMU TOTOKaMHU

2. Pa3paboTka METOAMK reorpaduu yrpaBIeHUs TyPUCTCKIMH TOTOKaAMH

3. CrarucTuka TYpUCTCKUX MMOTOKOB U CTATUCTUKA TYPUCTCKUX JI0XO/I0B

4. IlpoGnema ype3MepHOro KOJINYECTBA TyPUCTOB

Crucoxk nureparypsl:

Oumman, JI. M. Professional English : yueOnuk / JI.M. ®@umman. — Mocksa : UH®PA-M,
2022. — 120 c. — (Bsicuiee obpazoBanue: bakanaspuat). - ISBN 978-5-16-014339-2. - Tekcr :
anexktpoHHbIi. - URL: https://znanium.com/catalog/product/1723355

BecconoBa, E. B. Professional English in Use : yuebHO-mpakTHueckoe mocobue: YuyebHoe
nocooue / becconora E.B., Pakosckas E.A., - 2-¢ u3n., (31.) - Mockea :MUCHU-MI'CY, 2017. - 65 c.:
ISBN 978-5-7264-1657-1. - Tekct : anextponHsIit. - URL: https://znanium.com/catalog/product/972124

Hanuesckas, O. E. English for Cross-Cultural and Professional Communication. Aurauickuii
SI3BIK JUISI MEXKKYJIBTYPHOTO M TIPO(ECCHOHAIBLHOTO OOIICHHs [ DIEKTPOHHBIN pecypc] : yuel. mocodue
/ O.E. JlanueBckas, A.B. Manés. — 2-e u3., crep. — Mocksa : ®JIMHTA : Hayka, 2013. — 192 c. - ISBN
978-5-9765-1284-9 (OJIMHTA), ISBN 978-5-02-037820-7 (Hayka). - Tekcr : snextpoHHsbii. - URL:
https://znanium.com/catalog/product/454058

Kymunos, C.b. The Travel and Tourism Industry: y4e6. mocobue st CTyAEHTOB BY30B,
oOydaromuxcsi mo crenuaiabHocTsiM cepprca 10000 u typusma 10200 / C.b. XKymumoB. — M. :
IOHUTHU-IAHA, 2017. — 207 c. — (Cepus «Special English for universities, colleges»). - ISBN 978-
5-238-01220-9. - Tekct : anexTponHbIit. - URL: https://znanium.com/catalog/product/1028623

Jlexxnun, B. B. JlokanbHble cucTeMsbl chepbl Typu3Ma: yIpaBiIeHHe U HHHOBALIUYU : MOHOTpadus
/ B. B. Jlexuun, A. H. TTonyxuna. - Momkap-Ona : TIoBOKCKHI TOCY1aPCTBEHHbIH TeXHONOIHUECKHH
yuuBepcurer, 2019. - 182 c. - ISBN 978-5-8158-2106-4. - Tekct : snekrponHbid. - URL:
https://znanium.com/catalog/product/1871034

Tewma 8. Typusm B 3KOHOMUKE BIICUATIICHUH.

Bonpocsr mist 06cyxaeHus:

1. DxoHOMHMKA BICUATICHHIA: MEHEPKMEHT B UHIYCTPUU TOCTEIIPUAMCTBA U TYPHU3ME

2. DKOHOMUKA ONIYIIEHU U BIICUATICHUH B TypHU3Me

3. TemaTtuueckuit, SKOKYJIbTYPHBII, 00pa30BaTENbHBINA U KPEATHBHBIN TypU3M

Crucok nureparypsbi:

@umman, JI. M. Professional English : yuebnuk / JLM. ®@umman. — Mocksa : THOPA-M,
2022. — 120 ¢. — (Bwicmiee oOpazoBanue: bakamaBpmar). - ISBN 978-5-16-014339-2. - Tekcr :
anekTpoHHbIi. - URL: https://znanium.com/catalog/product/1723355

becconoa, E. B. Professional English in Use : y4eOHo-mpakTuyeckoe mocobue: YueOHOe
nocobue / becconora E.B., Pakosckas E.A., - 2-¢ uzn., (31.) - MockBa :MUCHU-MI'CY, 2017. - 65 c.:
ISBN 978-5-7264-1657-1. - Tekct : anektponHsIit. - URL: https://znanium.com/catalog/product/972124

JNanuesckas, O. E. English for Cross-Cultural and Professional Communication. Aurauiickuii
A3BIK JJIS MEXKKYJIBTYPHOTO U MpodeccHoHaNbHOT0 o0IIeH s [DNeKTpoHHbBIN pecypc] : yued. mocodue
/ O.E. JanueBckas, A.B. Manés. — 2-e u3n., crep. — Mocksa : ®JIMHTA : Hayka, 2013. - 192 c. - ISBN
978-5-9765-1284-9 (®JIMHTA), ISBN 978-5-02-037820-7 (Hayka). - Tekcr : snektpoHHbIid. - URL:
https://znanium.com/catalog/product/454058
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Kymunos, C.b. The Travel and Tourism Industry: y4e0. mocobue isi CTyACHTOB BY30B,
oOyuatomuxcst o crneuuanbHocTaM cepBuca 10000 u typusma 10200 / C.b. XKXymugoB. — M. :
IOHUTU-AAHA, 2017. — 207 c. — (Cepus «Special English for universities, colleges»). - ISBN 978-
5-238-01220-9. - Tekcrt : anexrponHbIit. - URL: https://znanium.com/catalog/product/1028623

JlexxnuH, B. B. JlokanbHbIe cUCTEMBI cepbl Typu3Ma: YIpaBiIeHUE H MHHOBAIUH | MOHOTpadus
/ B. B. Jlexxuun, A. H. TTonyxuna. - Momkap-Ona : TIoBOKCKHi TOCYIapCTBEHHbIH TEXHONOTHUECKHH
yauBepcurer, 2019. - 182 c. - ISBN 978-5-8158-2106-4. - Tekct : snekrtponHbii. - URL:
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Tema 9. DKOTYpHU3M U YCTOMUNBOE pa3BUTHE.

Bonpocer 1uist o6cyxaenus:

1. CtaHOBNEHHUE U CYIIHOCTh KOHIICTILIUU YCTONYHUBOTO Pa3BUTHS

2. YcTOWYMBBIN TypH3M Kak (hopMa opraHU3aIiy palioHAIBHOTO IPUPOIOTIONE30BAHUS

3. Pa3BuTHe 5KOJOrMYECKOro TypusMa Kak ¢opMa peanu3aluu KOHIEMIMHU yCTOWYHUBOTO
pa3BHTHUSA
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Tema 10. Kpocc-KynbTypHBIE KOMMYHHKAIIMH B COBPEMEHHOM MEXTyHAPOJTHOM TYPH3ME.

Bomnpock! mist 00cyskaeHus:

1. CymHOCTHBIE XapaKTEPUCTUKH KOMMYHHUKAIUI: 3HAUCHHE, TIOHATHE U Ki1accupukarms

2. Poib TypusMa B KpOCC-KYJIBTYpHOU KOMMYHHKAIIHH

3. BrusHuEe MEXIyHApOIHOTO TypH3Ma Ha KPOCC-KYIbTYPHYIO KOMMYHUKAITUIO
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